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We need 
diverse 
citizens 
engaged in 
visioning 
our 
transition 
to a low 
carbon 
Europe





Citizen-led air pollution reduction in cities

Everyday, air pollution and carbon 
emissions are produced through 
our commutes to work, by heating 
our homes, or through our daily 
lifestyles. 

The ClairCity aim was to create a 
major shift in public 
understanding towards the causes 
of poor air quality, inviting citizens 
to give their opinions on air 
pollution and carbon reduction to 
shape the cities of the future.

The project ran from 2016-2020 in 
6 countries. 







Consult and Involve



Collaborate and Empower





Fogg-Rogers, L.; Hayes, E.; Vanherle, K.; Pápics, P.I..; Chatterton, T.; 
Barnes, J.; Slingerland, S.; Boushel, C.; Laggan, S.; Longhurst, J.. 
Applying Social Learning to Climate Communications—Visualising 
‘People Like Me’ in Air Pollution and Climate Change 
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Research Questions

Question 1: Who did the project engage with? 

Question 2: How well did the project raise 
awareness of air pollution, carbon emissions and 
health?

Question 3: Are people who have engaged with the 
project planning to or doing something different? 
(e.g. walking instead of driving, planning to contact 
their council

Question 4: What differences can we see across 
countries, demographics and Communication 
Platforms?



Engagement method and 

recruitment

Intended audience Evaluation method Topics assessed

Delphi process –

advertisement and self-

selection, some targeted 

recruitment

Ordinary citizens (over 18)

Expert Stakeholders

Online survey Age, Gender, Education, Enjoyment, 

Understanding, Behaviour

Skylines Game –

advertisement and self-

selection

Young people (aged 13-17)

Ordinary citizens (over 18)

Pop-up mini survey Age, Gender, Expertise, Enjoyment, 

Understanding, Behaviour

App – targeted recruitment Ordinary citizens (over 18) Pop-up mini survey Enjoyment, Understanding, Behaviour

Schools Competition –

targeted recruitment

Young people (aged 13-17)

Teachers

Online survey for teachers Age, Enjoyment, Behaviour

My City Videos – targeted 

recruitment

Older adults (over 60) Online survey Age, Gender, Enjoyment

Workshops – advertisement 

and self-selection, some 

targeted recruitment

Ordinary citizens (over 18)

Expert Stakeholders

Paper and online survey Age, Gender, Education, Enjoyment, 

Understanding, Behaviour

Evaluation methods
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Evaluation results

8302 
engagement 
participants

855 evaluation 
returns
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Participant characteristics
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Learning evaluation
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Activity enjoyment was significantly positively correlated to understanding.

A Pearson product-moment correlation coefficient was computed across all activities and 

indicated a significant positive correlation between participants’ enjoyment of the activities 

and their subsequent understanding of air quality [r = .587, n =705, p < .000] i.e. no matter 

which activity people took part in, the more participants enjoyed the activity, the more they 

reported that their understanding of air quality had improved. 

Understanding was significantly positively correlated to behaviour change intent. 

A Spearmans’ Correlation was computed across all activities and indicated a significant 

positive correlation between understanding and behaviour change intent [rs(716) = .401, 

p<.000] i.e. no matter which activity people took part in, the more participants reported that 

their understanding had improved, the more likely they were to say they were going to change 

their behaviour. 

Different activities appeal to different ages, genders and communities. While climate change 

and air pollution are serious topics, learning and engagement needs to be enjoyable!

Evaluation findings



• Diverse communities need 

representation in climate/air 

pollution policymaking

• One size does not fit all: 

engagement activities attracted 

different demographics 

• Policymakers should plan varied 

activities to appeal to segmented 

social groups



Community resources
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